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ONE QR, ONE CODE,
ONE DRAW.

The whole campaign as a single journey: a card in the studio, a code that is

assigned once and does every job, and a draw that runs over the entries it earned.

Follow the vermillion thread.

← 4KH7JVS

1 · THE CARD

One generic QR in the studio.

No code on it, no code yet.

Spoken script, then the scan.

2 · THE LANDING

BOOK

They book their session:

form, then calendar, via /book.

3 · THE VISIT

Booth session attended.

Preview captured, cleared art only.

4 · CODE ASSIGNED

4KH7JVS

NJ7QA29

4KH7JVS

Pasted from the pre-minted

supply, never made up.

Rides the referral email.

5 · THE SHARE

the-page/?ref=

4KH7JVS

The share link carries the code;

the friend types nothing and

books with it already attached.

6 · FRIEND ATTENDS

4KH7JVS

GKHUR02

×2

Two entries, one attendance:

referrer and friend. No-show, none.

7 · THE DRAW

4KH7JVS

22 Sept: the machine draws one

entry, in public, screen-filmed.

Winner announced by code,

never by name. Film to all.

THE SAME SEVEN
CHARACTERS DID
EVERY JOB.

REFERRAL  INSTRUM ENT  ·  DRAW  IDENT ITY

PUBL IC  RECORD  ·  WHATSAPP  CLAIM

01 ONE KIND OF CODE, NOT TWO

The referral code and the draw code are the same object. It

refers friends, holds entries, gets drawn, and names the winner.

Nothing separate is ever created for the draw.

02 ASSIGNED, NEVER  GENERATED ON THE SPOT

The supply of one hundred is already minted in the CODES tab.

Assignment is a paste at the referral-email moment; generation

only recurs if the supply runs thin.

03 TAGGED BR, NEVER  AV

Whatever the session gets called in the room, everything from

this QR and these links is attributed Booth Referral in the Spine.

Avatar is a different campaign with its own codes.

I N T E R N A L  ·  2 0 2 6 FO L L OW  T H E  T H R E A D ,  I T  N EV E R  FO R K S


