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ONE LOOP,
FOUR LANES.

The programme end to end, corrected to the built system: generated codes,

an entries register, a fixed close, and a machine that draws in public.

01
ON BOARDING

IN  THE  STUDIO

Studio team introduces the booth in

the studio. Downstairs only, no public
marketing.

→

The brief, in three beats:
exclusive access

,

the experience
,

the reward

.

→

Want a go?

No:

no worries.
Yes:

QR code to the landing page.

→

Landing page on their phone: booth

preview,

BOOK YOUR PREVIEW
, share button. The £500 stays quiet

here.

02
BOOK ING

&  CAPTURE

Books via the calendar. The form asks
for

referral code

(if any),
mobile number

, the consent line and the

marketing opt-in
.

→

Row added to

PARTICIPANTS

. Their code is
pasted from the CODES tab

, never typed, and Assigned? flips to

YES.

→
Pre-appointment email: dress for the

placement, guests welcome, arrive on
time.

→

Attends: booth + capture.

Gate:

only designs cleared by a signed
artist release

are projected.

03
THE  REFERRAL

LOOP

Referral email lands: preview image

attached, their
unique code

, and a share link that carries it for

them.

→

Consultation ask.

No:

no worries.
Yes:

to sales, tagged

Booth Referral
for the campaign read.

→

Friend opens the link, sees "Invited by

a friend", books with the code. The
operator asks for it at the visit as

backstop.

→
Friend attends and gets their own
code. The loop turns again.

04
ENT R I ES

&  THE  DRAW

A friend's attended visit is a

qualified attendance

:
two entries

, one each for referrer and friend.

No-show, no entry.

→

Entries stack without limit. Register

frozen at
23:59, Tue 15 Sept

.

→

Tue 22 Sept:

the machine draws

one entry
from the register. In public,

cryptographic, screen-filmed.

→

Same day:

film to every participant

on WhatsApp,
winner card

to the winner, code only. Claim 14

days, voucher 5 working days.
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